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ABC: formation of

Administrative Agencies (US government)
  

Armstrong, Edward Howard

Arpanet, leading up to the Internet
Attenuation            
AT&T

   Bell, Alexander Graham

   Bell Operating Companies (22 BOCs)            

   Bell Research Labs

   divestiture – significance
   Shockley, William; Bardeen, John and Brattain, Walter
        invention of the transistor    

   Vail, Theodore
Bandwidth

Broadcasting 

   achieving profitability


   affiliate stations

   independent stations

   television/film producers (studios)

   television networks
           
  

   industry structure

Cable Television
   CATV, early history
   Impact on television landscape

   Leveling the electronic playing field

   Narrowcasting, principle of
   Operators, role of  

   Program distributors, role of
CBS: formation of
Communications Act of 1934
Common Carriers, definition of
   AT&T, Verizon etc.

Conrad, Frank

   KDKA

Cronkite, Walter

Deforest, Lee 

Demographics
Digital Communication, principle of

   Advantages

Electromagnetic Spectrum
Electronic Commerce

   B2B, B2C, C2C
Farnsworth, Philo 

Federal Communications Commission
  
powers of enforcement
First Amendment
Frequency

Hertz (MHz., KHz., etc.)

Home Box Office: significance

Innovation


Sustaining vs. Disruptive Innovation


Disruptive effects on the marketplace
Jobs, Steven

    Apple iPod

    Apple iTunes, significance of, business model

Lee, Tim Berners
     Hypertext linking
Marconi, Guglielmo
      Wireless telegraph communication
Media Effects Research

   Catharsis theory


Feshback,
   Cultivation theory

   

Gerbner, George

   Individual Differences perspective
   Media Richness



Daft & Lengel
   Reinforcement theory



Klapper, Joseph

   Social Presence theory

            Williams & Christie

   S.R. theory
   Television (videogame)Violence 
   Two Step Flow theory


Katz & Lazarsfeld (1955) 

   Uses & Gratifications theory

McCarthy, Joseph R.

Murrow, Edward R.

NBC: formation of

News Media

   Agenda setting: principle of

   Editorial considerations   

   Gatekeeping: principle of

   News Media: 3 types of news traditions

   Newswire Services, role of

   Reasons for decline in newspaper readership

Paley, William

Public Broadcasting Service


   mission and organization
  

   methods of funding

Public Interest: principle of

Quiz Scandals

   Charles Van Doren

Radio wave characteristics

Ratings, purpose of 
   Nielsen, A.C.

   Nielsen Television Index and Station Index


Regulation vs. Deregulation: principles of
Sarnoff, David
Sony Corporation

    Compact Disk, in partnership with Philips Corporation

    Kutaragi, Ken

    Morita, Akio

    Playstation

    Sony Walkman portable stereo

Spectrum Scarcity, principle of

Syndication, first run/off network
Telecommunications Act of 1996

Telephony

   Internet Protocol Television

   Standardization, principle of
   Universal Service, principle of
   Voice Over Internet Protocol
Transnational Media Corporation, description, reasons for
   Examples of: Time Warner, Viacom, Walt Disney Company

Turner, Ted
    CNN

    Superstation WTBS
Wavelength

Zworkyn, Vladimir
Important Dates:

Telegraph demonstrated to US Congress, 1844

U.S. Civil War 1861-1865

Invention of the Telephone, 1876
Launching of NBC, 1926


Communications Act of 1934

World War I. 1914-1918
World War II. (Europe 1939-1945)  (US 1941-1945)

HBO and satellite communications, 1975

Launching of CNN, 1980

Divestiture of AT&T, 1984

Telecommunications Act of 1996
