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Endnotes

Commentary

 
Although much smaller in size, the origins of the multinational corporation can be 
traced back to the early 19th century.  Strong nationalistic economic policies combined
with the two World Wars precluded the possibility of such corporations from ever becoming too large. Some researchers have argued that it was such policies that largely contributed 
to both the economic depression of the 1930's as well as World War II. itself.
2
Specifically, the multinational corporation has been understood by most scholars to mean 
a nationally based company with overseas operations. The transnational company is market 
driven; where the allocation of resources is predicated upon economic goals and 
efficiencies with little regard to national boundaries. See Peter Drucker, The New Realities, 
(New York, NY: Harper & Row Publishers, 1989) and "The Stateless Corporation," 
Business Week, 14 May 1990, 98-99.

Single Author
3
David Halberstam, The Powers That Be (New York, NY: Alfred A. Knopf, 1979), 54.

4

Richard Gershon, The Transnational Media Corporation: Global Messages and



 Free Market Competition (Mahwah, NJ: Lawrence Erlbaum Associates, 1997), 86-94.

Double Author
5
Raymond Vernon and Lawrence Wells, Manager in the International Economy, 4th ed. 
(Englewood Cliffs, NJ: Prentice-Hall, 1981), 44-45.

Chapter in an Edited Book (one editor)

6
Richard Gershon, “The Transnational Media Corporation and the Economics 

of Global Competition.,” in Global Communication,  ed. Yahya R. Kamalipour

(Belmont CA: Wadsworth, 2002), 68-73.

Chapter in an Edited Book (two editors)

7
Leonard Glynn, "Multinationals in the World of Nations," in The Multinational Enterprise

 in Transition, eds. Phillip Grub & Dara Khambata (Princeton, NJ: Darwin Press, 1984),
63-64.
Article in Weekly Magazine 
8
"The Case Against Mergers." Business Week, October 30, 1995, 122-126.

9
“AOL’s Board Digging In,” Newsweek, August 19, 2002, 46-47.
Article in Academic Journal 

10
Sylvia Chan Olmsted, “The Strategic Alliances of Broadcasting, Cable Television
and Telephone Services,” Journal of Media Economics 11,3 (1998): 33-46.
11
Richard Gershon and Tsutomu Kanayama, “The SONY Corporation: A Case Study 

in Transnational Media Management,” The International Journal on Media Management 
4, (2002): 44-56.
Newspaper Articles

12
Leslie Cauley, “FCC Puts A La Carte on the Menu,” USA Today, September 11, 2007, 1B.

13          Steven Reynolds, “Murdoch's British Satellite-TV Venture,” New York Times, October 19,

2002, 24-26.

14
“Failed Effort to Coordinate Ads Signals Deeper Woes at AOL,” The Wall Street Journal,  July 18, 2002, 1, A6.

Internet Sources

15
William Shawcross, “The Real Rupert Murdoch,” BBC Television,” March 23, 2004, 

Available at:  http://www.bbc.co.uk/tv/ Retrieved: April 14, 2004.
16
Chris Isidore, “Got to Have Friends,” CNN Money, January 21, 2004, Available

at: http://money.cnn.com/2004/01/20/news/companies/last_friends/  Retrieved:
August 18, 2005., 23-35.
17

Bertelsmann 2007 Annual Report. Available at: 


geschber98/" 

http://www.bertelsmann.de/english/ 



geschber98/
woessnerhtml  Retrieved: April 4, 2008, 23-34.

Legal Sources

18.

Virginia Pharmacy Board v. Virginia Consumer Council, 425 U.S. 753 (1976).

Presentations

19
Johannes Bauer, “Competition as a Turbulent Process,” paper presented at the 27th 

Telecommunications Policy Research Conference, Alexandria, VA: 25-27 September 1999.

20
Richard Gershon and Abubakar Alhassan, “AOL Time Warner & WorldCom Inc: 

Corporate Governance and Diffusion of Authority,” paper presented at the 6th World 
Media Economics Conference, Montreal, Canada: 14 May 2004. 

Examples of a Shortened Citation
21
Halberstam, The Powers That Be, 67-68.

22
Vernon and Wells, Manager in the International Economy, 95.

23
Reynolds, “Murdoch's British Satellite-TV Venture,” 25.

24
“The Case Against Mergers,” 123.

25
Isidore, “Got to Have Friends,” 23-25.
26
425 U.S. at 762  (1976).



referring back to original legal citation…

PAGE  
1

