Richard A. Gershon, Ph.D.
School of Communication

Western Michigan University

Tel. 349-4821 (H) and 387-3182 (O)

Email: Richard.Gershon@wmich.edu
Com. 6430:
STRATEGIC PLANNING, COMMUNICATION & INNOVATION
Reading List:

COURSE OUTLINE 






Jan 13.

Innovation Defined




Jan 20.
Strategic Planning (Part I.)

      
Collins, J. (2001). Good to great, New York: Harper Collins




Ch. 1 pp. 1-40

      
Kim, W. &  Mauborgne, R. (2005). Blue ocean strategy. Boston, MA: 

Harvard Business School Press.

Ch. 1 pp. 1-22.
Jan 27.
Strategic Planning (Part II.)


Bossidy, L. & Charan, R. (2002). Execution: The discipline of getting 

                         things done. New York: Crown Business.



Ch. 6 & Ch. 7. pp. 141-206.
Hamel, G. (2006, February). The what, why and how of management 

innovation. Harvard Business Review, 72-87.
Feb 3.

Product Innovation
      
Nathan, J. (1999). Sony: The private life. New York: Houghton-Mifflin.

Ch. 5. pp. 116-157.
Young, J. & Simon, W. (2005). iCon Steve Jobs: The Greatest Second Act
    
 in the History of Business. Hoboken, NJ: John Wiley & Sons.



Ch. 11. pp. 275-297.

Feb. 10.
Business Process Innovation

Davenport, T. & Short, J. (1990, Summer). The new industrial engineering:
                    
Information technology and business process redesign. Sloan Management 

Review, 31(4), 11-27.

Shih, W., Kaufman, S. & Spinola, D. (2007, November). Netflix: Harvard Business

 School Case Study Series (9-607-138), 1-15.

Feb. 17.
Business Model Innovation

Auletta, K. (2009). Googled: The end of the world as we know it. New York:
                       Penguin Press.



Preface and Ch. 4. pp. 67-93

Gershon, R.A. (2010).  Digital media & innovation: Reinventing the American 

newspaper.  In  A. Targowski and T. Rienzo (Eds.) Newspapers in Crisis:



Can an Educated Society be Sustained by Digitalization. (pp. 3-17).



Kalamazoo, MI: Civilization Press.

Mar. 10.
Strategy, Innovation and the Global Organization

Gershon, R. (2006). Issues in transnational media management. In A. Albarran, 


M. Wirth & S. Chan-Olmsted (Eds.), Handbook of Media Management and


Economics. (pp. 203-228). Mahwah, NJ: Lawrence Erlbaum & Associates.

Mar. 17.
Why Companies Fail to Innovate 

Christensen, C. (1997). The innovator’s dilemma. Boston, MA: Harvard Business


School Press. 

     
 Kanter, R. M. (2006, November). Innovation: The classic traps, Harvard 

Business Review, 73-83.

Mar.  24. 
Innovation, Diffusion and Consumer Acceptance


Gladwell, M. (2002).  The tipping point. Boston, MA: Little Brown & Co.


Keen, A. (2007). The cult of the amateur. New York, NY: Doubleday.





Ch. 2. pp. 35-63

Rogers, E. (1995) Diffusion of innovation, 4th ed., New York: Free Press.
Mar. 31.
Digital Media and Innovation I.

Anderson, C. (2006). The long tail: Why the future of business is selling less


of more. New York, NY: Hyperion.



Introduction and Ch. 3. and Ch. 4. pp. 41-57.

Levinson, P. (2009). New new media. Boston, MA: Penguin Academics.




Ch.  3 (You tube)and Ch. 8 (Twitter).
Apr. 7.

To be Announced…

Apr. 14.
Digital Media and Innovation II.

Gershon, R. (2010). The intelligent network: The ITS model and the 

Role of Information Technology: A systems theory interpretation

(paper currently under review…)

              Jenkins, H. (2006). Convergence culture: Where old and new media collide.


           New York, NY: New York University Press.
Apr. 21.
Developing a Culture of Innovation

Capodagli, B. & Jackson, (1999). The Disney way. New York: McGraw-Hill



Ch. 4. pp. 59-78.


Chesbrough, H. (2003). Open innovation: The new imperative for creating 

and profiting from technology. Boston, MA: Harvard Business School Press.

      
Hoff, R. (2004, October 11). Building an idea factory. Business Week, 194.

      
Tushman, M. & O’Reilly, C. (1997). Winning through innovation. Boston, MA: 



Harvard Business School Press.
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