Marketing Research

Final Examination Question Guides
It is expected that you will not only know the information identified for each chapter but also understand its meaning and application, including practical examples. Typical information sources should also be know, if appropriate to the topic.
Chapter 1
What are the four uses of marketing research?

What is online research versus web-based research versus online survey research?

Chapter 2
When is marketing research not needed?

Chapter 3
What are the four types of full service external research suppliers?

What are the five types of limited service research suppliers?

What are deontology and teleology as ethical philosophies?

Chapter 4
In general, there are four instances in which research should be undertaken, what are they?

A marketing research proposal does three things.  What are they?

Chapter 5
What are the three types of research design and what are their characteristics?

What are standard, controlled, electronic, and simulated test markets?

Chapter 6
What are primary data?

What are secondary data?

What are the three broad sources of secondary data?

When evaluating secondary data there are five questions to be answered, what are these five questions?

Chapter 7
What are the advantages and disadvantages of syndicated data and standardized services?

What is single-source-data?

Chapter 8
What is quantitative research?  Remember it does not only consist of multiple choice or other closed-ended questions (as the text authors assert).

What is qualitative research?

What is pluralistic research?

What are any two “appropriate conditions for the use of observation (research)?”

Who should be in a focus group?  

How should focus group participants be recruited and selected?

Chapter 9
What is a self-administered survey?  What are any two methods of doing this?

What are the factors considered in the choice of a particular survey method?

Chapter 10
What are the basic question-response formats and their sub-types? (See Figure 10.1 and text).

What are the five considerations in choosing a question-response format?

Why is the measurement level of a scale/question/item important?

What are the three basic parts of any scale?

What is validity?  What is reliability?

If you have to choose between a scale that is reliable or one that is valid, which one should you choose?

Chapter 11
What are the six functions of a questionnaire?

What is pre-coding?

What is a pretest?  

What steps in the research process should be included in a pretest?

What is the 10 percent rule presented in class as it applies to pretesting the questionnaire?

What are the four types of changes considered in determining the application of the 10 percent rule?

Chapter 12
What are the definitions of population, sample, sample unit, census, and sampling error?

What is a sample frame?

How do you calculate sample frame error?  What are its units and how is it interpreted?

What are the two general reasons that a sample is almost always more desirable than a census?

What is a probability sampling method?  What is a nonprobability sampling method?

What are the four different probability sampling methods?  You should know what each one is and how it is carried out.

You should be able to draw a sample using the systematic sampling method.

You should be able to determine the make up of a proportional (proportionate) sample when using a stratified sampling method.

You should be able to carry out the one-step area sampling approach to drawing a sample and determining the outcome.

What are the four nonprobability sampling methods?

What are the following: online intercept sampling, invitation online sampling, and online panel sampling?

What are the six steps in the sampling process?

Chapter 13
What are the following: sample accuracy, nonsampling error, sampling error, and variability?
What is the impact of sample accuracy on sample size?  What is the impact of variability on sample size?

What is the worst possible case of maximum variability?

What is a confidence interval?

For percentage (proportional, share) and mean situation sample size problems: 1) what is the sample size formula, 2) what are the units of its parts and the definitions of these parts, 3) be able to calculate sample size or solve for any of the other parts of the formula.  

Know that the value of z for 95 percent confidence level is 1.96.

What are the four practical considerations used in sample size determination?

What are the four “other methods of sample size determination” and their flaws (problems)?
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