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Course Description 
 
Public Speaking is an introductory course 
designed to develop effective oral presen-
tation and participation skills useful in in-
terpersonal, small group, organizational, 
and public settings. Assignments and ac-
tivities, both in and out of the classroom, 
emphasize participation in, and analysis 
of, communication. Public Speaking will 
expose you to several introductory com-
munication theories and ask you to par-
ticipate in skill building activities in order 
to maximize your public communication 
skills. Each class assignment is designed 
to provide practical public communication 
experience and help you to better under-
stand the mechanics of communication. 

Goals And Objectives 
General 
• To offer students a variety of com-

munication experiences. 
• To provide critical feedback needed 

to improve communication skills. 
• To provide the opportunity to learn 

from your peers. 
• To improve communication compe-

tence through theory, model, prac-
tice, and critical evaluation. 

• To raise ethical questions related to 
communication. 

Specific 
• To provide informative and persua-

sive speaking experiences. 
• To encourage growth of unique and 

effective communication styles. 

Attendance Policy (Summer): You may miss one class without penalty. If you miss a 
second class, your final grade will be reduced by 10%. Missing a third class will result 
in a failing grade for the course. There are no excused absences. Being sick, in an 
automobile accident, going on a job interview, attending a conference, getting arrested, 
etc., will not be excused. Coming late or leaving early 3 times equals an absence. 

Assignments Points 

Extra Credit (optional written/spoken assignments worth 5–10%) † 0–10% 

Name/Description________________________________________ ______% 

Name/Description________________________________________ ______% 

Quizzes (Short quizzes to access reading/homework will be randomly given) 15% 

Speech of Introduction (Required, 1–2 min.) 0% 

Demonstration Speech (4–6 min., handout, many visual aids, one note card) 10% 

Informative Speech (5–7 min., 3+ visual aids, 3+ sources, 2 note cards) 20% 

Persuasive Speech (7–9 min., 3+ visual aids, 5+ sources, 2 note cards) 25% 

Exams (2 @ 15%. Exams will be essay based) 30% 
Total 100–110%  



Extra Credit 
You have the option of obtaining 5–10% in extra credit if you choose to either give an-
other speech (if the schedule permits), or if write one of several analytical essays. Be-
cause we have so many students (30 as I write this), and because we have the equiva-
lent of 6.75 fewer classes than on a normal schedule, I cannot guarantee any oppor-
tunities to give additional speeches until a few weeks into the semester when we see if 
anyone drops. Thus, for those of you interested in obtaining extra credit, my advice is 
to write one (or two) of the extra credit analysis essays.  

Depending upon how much work you want to do, you can either write two different es-
says worth 5% each (3+ sources), or write one larger essay worth 10% (5+ sources). All 
written extra credit is due by August 9 and needs to follow the rules outlined here and 
in my APA handout. See the assignment descriptions to be posted on WebCT.  

Calculating Grades 
To calculate your overall grade throughout the semester, you simply multiply the 
points you earned on a particular assignment by the points the assignment was worth, 
add all of the points up for each assignment, and then divide by the total. E.g., say 
you received 75% on your demonstration speech, which is worth 10% of the course to-
tal, so you earned 7.5 points (.75∗10=7.5). Similarly, if you received an 85% on your 
first exam, worth 15% of the total, you have 12.75 more points (.85∗15=12.75). Fi-
nally, if you earned a 90% on your informative speech you’d have 18 more points 
(.90∗20=18). Finally, if you add all of the points that you have earned, and divide by 
the possible points for the assignments completed (7.5+12.5+18=38.25)/45=85% over-
all. Here are several samples of how to calculate your grade: 

80% (10 pts.) .8∗10= 8.0 pts 
85% (15 pts.) .85∗15= 12.75 pts 
88% (20 pts.) .88∗20= 17.6 pts 
(8+12.75+17.6=38.35)/45= 85.2%

83% (10 pts.) .83∗10= 8.3 pts 
65% (15 pts.) .84∗15= 9.75 pts 
80% (20 pts.) .80∗20= 16.0 pts 
(8.3+9.75+16=34.05)/45= 75.7% 

86% (10 pts.) .86∗10= 8.6 pts 
88% (15 pts.) .88∗15= 13.2 pts 
95% (20 pts.) .95∗20= 19.0 pts 
(8.6+13.2+19=40.8)/45= 91.7%

Required Texts 
• Class readings will be provided via WebCT (when possible) and a CD produced for 

cost (about 25¢). 

Miscellaneous 
• All readings are due on the date indicated. 
• Exam may only be taken early with permission. 
• Missed exams cannot be made up for any reason.  
• You may e-mail assignments (outlines, etc.) only to prove that they were ready on 

time. All assignments must be printed and given to me in class or my mailbox. 
• Late assignments will be discounted 10% per calendar day. Speeches that are 

missed may not be possible to make up. Our schedule is very tight as the class is 
so large. 

• Familiarize yourself with my handout on APA style and follow it for all written as-
signments. 

• Come up with a method to help me remember your name. 

Professional Writing 

NB: Professional writing standards are expected on all written work. Professional 
standards include: no contractions, correct grammar, spelling, punctuation, and care-



ful proofreading. No spelling errors are allowed—having even one spelling error will re-
sult in a zero for the assignment. Except when otherwise noted, all assignments 
should be double-spaced (23–25 lines-per-page), have one-inch (1") margins all 
around, and be written in Bookman or Bookman Old Style 11 pt. (not 12 pt.). Under no 
circumstances should you use Times, Times New Roman, Helvetica, or Arial. Be sure to 
use a serif font if you do not use Bookman Old Style (but why would you?). For head-
ings, use boldface type, Ariel Black, or Helvetica Black. 

Academic Honesty 

The University is an academic community of scholars. Academic dishonesty is a very 
serious offense against the integrity of this community and will not be tolerated. All 
academic work submitted by you is assumed to be your own original work and to con-
tain your own thought, research, and self-expression. Work that borrows the ideas, 
organization, or wording, from others must be properly acknowledged. Similarly, work 
that was conducted for another class should not be passed off as original. 

Additionally, anytime a student or professional attempts to deceive another by pre-
tending to do work, or take credit for work, that they actually did not do, including 
changing the font size or style, triple spacing, claiming to have submitted an assign-
ment on time that the professor must have “lost” etc., s/he is engaging in academic 
dishonesty or “cheating.” What you are attempting to do is no different from copying 
from someone else’s test. The consequences of this will be just as serious as plagia-
rism. 

Plagiarism is the unauthorized or inappropriate use of the words or ideas of others. 
Plagiarism occurs when written or spoken material is borrowed (even from oneself), in 
whole or in part, and passed off as original by a writer or speaker. Plagiarism includes, 
but is not limited to, presenting someone else’s ideas, speech, presentation, essay, 
book review, or news release as original. Plagiarism also includes failing to document 
or cite the source of word-for-word or paraphrased material in oral presentations or 
written assignments. It is my policy to pursue plagiarism vigorously, to fail students who 
plagiarize for the entire class, and to report cases of plagiarism to the university admini-
stration. 

NB: Many students are caught each semester and failed for plagiarism. If even one 
student in one hundred cheats, the number is too high. In a typical semester, a couple 
hundred students are caught cheating at a school this size. For students planning to 
graduate, plagiarizing an assignment is quite possibly the stupidest thing they could 
do. Do not engage in plagiarism in any form. If you are ever unsure of what constitutes 
plagiarism, ask me or someone else in the department. At the very least, send an e-
mail out to me at two in the morning with your question to CYA and explain what you 
will do to try to be accurate with your citations. When you enter the business world, 
plagiarism will not only get you fired, but also can ruin your career and land you in 
jail depending upon what ideas/content you steal. 

There is a very simple rule to follow in order to avoid plagiarism and never get in trou-
ble. Cite everything that is not your own words or idea. If you know that someone else 
said it, wrote it, or thought it, anywhere, even some guy at a party, cite the source. Do 
this and you will never get in trouble for plagiarism. 

 



Public Speaking Schedule (readings due on date listed) Tentative 

Week Date Assignment Due 

Week 1: 7.3 Overview of Class ...........................................1–2 min. introductory speech. 

  Read: Syllabus; Topics to avoid; Styles of delivery | Generate a list of 10 or 
more topic ideas that are not on the “List of Topics to Avoid” for the first 
class | Note: The introductory speech will be covered and prepared in 
class. 

 7.5  Selecting Topics | Outlining | Ethics| Demonstration Sp. 

  Read: Outlining (selecting a topic, general purpose, specific purpose, cen-
tral idea, etc.); Sample Outline; Top 19 Definitions of Rhetoric; Canon of 
Rhetoric; Ethics; Sources of Knowledge;  

  Listen: Casey Kasem; G.W. Bush; Laurie Anderson, “The Healing Horn”; 
Barbara Jordan, “Democratic National Convention Keynote Address” 

Week 2: 7.10 Speech Organization | Research | Visual Aids 

  Read: Speech Organization; Organizational Styles; Kent Google Scholar; 
Library Sources; Visual Aids 

  Listen: Steve Martin “Five Wishes for Christmas”; Laurie Anderson, “Dance 
of Electricity” & “The Ugly One With the Jewels” 

 7.12  Demonstration Speeches 

Week 3: 7.17 Conclude Demo. Speeches | Introductions & Conclusions 

  Read: Introductions and Conclusions 

  Listen: Bob Guccione Jr., “We Did It”; Senator Edward Kennedy, “Chap-
paquiddick Address”; Malcolm X, “There's No Such Thing As A Non-Violent 
Revolution” 

 7.19   Exam I | Informational Comm. (Evidence & Support) ........................Exam I 

  Read: Verbal Forms of Support; Citing Evidence; PowerPoint is Evil 

  Listen: Jello Biafra, “excerpts from Tales From the Trial”; Geraldine Fer-
raro, “1984 Vice Presidential Nomination Acceptance Address” 

Week 4: 7.24  Informational Communication | Audience Analysis 

  Read: Informational Communication; Sample Informative Speech; Audi-
ence Analysis; Audience Analysis Handout; Sample Audience Analysis 

  Listen: Bruce McCulloch, “Vigil”; Jimmy Carter, “Crisis of Confidence 
(Malaise) Address” 

 7.26   Informative Speeches 

Week 5: 7.31  Informative Speeches  

 8.2   Persuasion 

  Read: Persuasion Chapter; Logical Fallacies; Persuasive Speech Handouts; 
Persuasion Research; Motivation;  

  Listen: Richard Nixon, "Checkers" Speech; Mario Cuomo, 1984 Democratic 
National Convention Address 

Week 6: 8.7 Persuasion | Evaluations 

  Read: Review MMS in Organization handouts; Supporting Assertions; 
Supporting Materials; Supporting Statements;  

  Listen: George C. Scott as “Patton”; Martin Luther King, Jr., “To Civil 
Rights Marchers In Washington, D.C.” 

 8.9  Persuasive Speeches.........................................................All extra credit due 

Week 7: 8.14  Persuasive Speeches 

 8.16   Class Wrap-up | Party ............................................................. Exam II (essay) 

Note: Speeches that are not on the CDs I provide may be obtained from the following site: 

http://www.americanrhetoric.com/top100speechesall.html 



CRITERIA FOR EVALUATING SPEECHES 

The average (C) speech meets the following criteria 

• Conforms to the kind of speech assigned. 
• Is ready to give on the assigned date. 
• Your outline (if required) is handed in on time. 
• Conforms to the time limit. 
• Fulfills any special requirements of the assignment, e.g., using visual aids, etc. 
• Has a clear “specific purpose” and “central idea.” 
• Has an identifiable introduction, body and conclusion. 
• Shows reasonable directness and competence in delivery. 
• Is free of serious errors in word usage. 

The above average (B) speech should meet the preceding criteria and also 

• Deal with a challenging, creative, or new topic. 
• Fulfill all major functions of a speech introduction, body, and conclusion. 
• Display clear organization of main points and supporting material. 
• Support the main points with evidence that meets the tests of accuracy, relevance, 

objectivity, and sufficiency. (Do not make the ad verecundiam fallacy). 
• Exhibit proficient use of connectives, transitions, previews, internal summaries, 

and signposts.  
• Be delivered skillfully enough so as not to divert attention from your message. 

The superior (A) speech should meet the preceding criteria and also 

• Constitute a genuine contribution by the speaker to the knowledge or beliefs of the 
audience (it has social significance). 

• Sustain positive interest, feeling, and/or commitment among the audience. 
• Contain elements of vividness and special interest in language use. 
• Be delivered in a fluent, polished manner that strengthens the impact of the 

speaker’s message. 
• Use at least four sources. 
• Demonstrate knowledge of all basic speaking and organization rules. 
• Generally do an outstanding speech! 

 (D and F speeches are possible by contributing little or nothing in the way of prepa-
ration, content, or delivery. Although such grades are fairly uncommon given practice 
and preparation, I do, occasionally, give them). 

As The Audience 

• Never walk in on someone who is speaking.  

• If you arrive late, listen at the door until you heart the applause. 

• Do not read newspapers, magazines, textbooks, or other non-class related materi-
als during class. 

• Try to appear as attentive and interested as possible when people are speaking—
this is part of “professionalism.” You will appreciate the same respect and courtesy 
when you are speaking. 

• Keep noise and other distractions to a minimum during speeches. 

• If a speaker solicits participation, get involved. 



Public Communication Michael L. Kent, Ph.D. 

Demonstration 

Throughout our personal and professional lives, we are often called on to explain/-
demonstrate things to those around us: bosses, friends, colleagues, co-workers, family 
members. No matter who we are “teaching,” we need to frame our demonstrations and 
explanations so that they understand how to do what we are explaining.  

Although “demonstrations” are sometimes conducted of new products, automobiles, 
computer systems, and other complicated phenomenon in such a way that the audi-
ence cannot actually duplicate what was demonstrated to them, that is not your goal in 
this speech. You should not select something to demonstrate that cannot be actually 
brought into the classroom and “demonstrated” in the timeframe available. I made 
screwdrivers (vodka/orange juice) when I was in your shoes.  

Your demonstration should be conducted with the assumption that your audience 
could actually go home and do what you demonstrated. Thus, any activity involving 
heavy machinery, complicated power tools, or an understanding of some specialized 
knowledge base such as computers, mathematics, or machine repair should be 
avoided.  

For this speech you should pick something that you already know how to operate, 
use, or explain. Be sure to choose something that can be explained in the timeframe 
that you have available. Keep in mind that when done everyone in the audience 
should, in theory, be able to do what you have demonstrated.  

For this speech be sure to do the following:  

(1) Create a fact sheet with words and graphics/pictures that will serve to remind your 
audience of the steps involved in the activity you are demonstrating.  

(2) Bring in sufficient visual aids to demonstrate your activity. This likely will involve 
having multiple VAs to demonstrate the progress of your activity. For example, 
showing the ingredients to the cake you will demonstrate making and how they are 
combined. Showing how to test if the cake is done with a model cake. Showing how 
to cool the cake. And finally, having finished (and frosted) samples for your audi-
ence to try—watch the cooking channel.  

(3) Utilize the steps involved in informational communication: motivation, clarification, 
and retention/repetition.  

(4) Attempt to select something to demonstrate that the members of your audience 
would feel is interesting, useful, or valuable.  

(5) Be competent at demonstrating what you select. 

Requirements 

• Visual aides are required. 
• Handout required—one class before the speech I should see it. 
• 4–6 Minutes, plus questions. 
• Two note cards—turned in after speech. 
• Employ “informational” strategies. 
• Meet the “criteria for effective speeches.” 



Public Communication Michael L. Kent, Ph.D. 

Informative: Figure of Speech 

A figure of speech is the use of language to express a feeling, emotion, mood, or idea. 
Metaphor, synecdoche, metonymy, etc., are all figures of speech and there are dozens 
more. For example Caesar’s famous line “I came, I saw, I conquered” is what is called 
“asyndeton” (Veni, vidi, vici in Latin, and also alliteration)—the omission of a conjunc-
tion. Although his statement is not linguistically correct, it has a rhetorical function 
and served to express his actions more forcefully, more rapidly. There are dozens of 
figures of speech. In this speech you will explain two or three of them to the class. See 
me for a list of possible figures you can use. Or, you can find list of figures of speech 
on the Internet.  

 

The purpose of this assignment is to: 

 

1. Begin thinking more carefully about communication. 

2. Learn about figures of speech. 

3. Begin to think creatively (or rhetorically) about the use of language. 

4. Use informational communication strategies. 

 

Requirements 

 

• Create a handout explaining your figures and providing original examples. 

• Employ “informational” strategies. 

• Meet the “criteria for effective speeches.” 

• At least three scholarly sources are required. 

 



Public Communication Michael L. Kent, Ph.D. 

Persuasive: We Agree 

There are many different kinds of persuasive speeches—they depend on the goal of the 
speaker. This assignment requires you to seek mental agreement from your audi-
ence—they should think you are right at the end of the speech. 

 

This assignment asks you to take a definite position on an issue of substance locally, 
statewide, nationally, or internationally (in other words, not: “Why chocolate is the 
best food”), and persuade the audience through logic and evidence to believe as you 
do. You must select an issue that people can be persuaded about in 7–9 minutes, 
thus, anything on my list of topics to avid is out, as are issues of deeply held convic-
tion. The best issues are things that the average person hasn’t given much thought to: 
rationing gasoline or water, not buying Chinese goods, etc.  

 

Requirements 

• The audience is this class. 

• Use five or more credible sources of information (excluding the Web, encyclope-
dia and dictionaries, mainstream magazines, etc.). You should draw upon 
scholarly sources (articles, books with many citations, etc.). 

• Use persuasive strategies and all of the forms of support. 

• Have a clear introduction, body, and conclusion. 

• Be delivered effectively. 
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Persuasive: Sales Speech 

First: One of the biggest issues is delivery—that is, you need to sound like you are 
completely convinced before I (or we) will be. Watch the “Home Shopping Network” or 
QVC for some examples of this sort of banter. 

Second: perhaps the next most important issue is repetition. You need to repeat your 
ultimate point (to sell your product, service, idea, etc.) over and over ad nauseam. We 
must know what the product/service/idea is, why we should want it, what it will cost, 
were we can get it, why it is reasonably priced, how to order it, etc. This includes re-
peating and demonstrating the features in a variety of (somewhat tedious) ways.  

Third: use ethos (competence, integrity, and goodwill), pathos (emotion), and logos 
(logical structure). Give me logical reasons, give me personal accounts of its value, and 
make me believe that you believe it all. 

Fourth: you must have the actual product there to convince us and show it being 
used in a variety of “useful” ways. You might want to enlist a “wacky” sidekick to ban-
ter with you or to demonstrate the product. Depending on the product, a “fit, attrac-
tive, professional, competent” or “intelligent” aid will be sought (who you get, depends 
on what you are selling). This is an idea, not required. 

Fifth: your job is to sell the product/service/idea and not just talk about it. You must 
include a means of our acquiring your product in your presentation. This is not an 
“informative” speech but a persuasive speech where you seek to convince us that we 
simply “must” have this product. Be prepared to answer any questions. You might 
want to “seed” the audience with a few questions ahead of time to get the audience 
rolling. 

Sixth: be sure and address the issue(s) of why I should want this product/service/-
idea, why I “need” this product/service/idea, of what benefit will this product/service-
/idea be to me, and how the product/service/idea will make my life better. In doing 
this you must be able to demonstrate an understanding of what factors might moti-
vates the members of your audience through the way that construct your appeals. 

One way to structure a speech like this is by focusing on “features” and “benefits.” 
Features refer to those aspects of a product or item that are a result of its design. For 
example:  

1. The features of this handout are: inexpensive construction materials, recyclable 
content, good contrast, highly legible type choice, complete explanations/ex-
amples, etc.  

2. The benefits of the features are: cheep to produce, inexpensive to replace, may 
be easily transported, helps the environment, does not strain the eyes to read 
and does not require very good vision to see, and the document contains 
enough information for you to successfully begin preparation for your assign-
ment.  

 

Requirements 
• Envision an appropriate audience and designate it before your speech. 
• Many visual aids are required. 
• Be creative and employ “persuasive” strategies.  
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Informative: Generic 

The informational speech is a challenging speech. It involves making judgments about 
your audience’s level of knowledge about an area, their interests in the subject, their 
willingness to accept new information, and their ability to apply the information you 
are presenting effectively.  

Your goal here is to “inform” the audience about some issue, subject, event, phenom-
ena, activity, etc., that they would be interested in hearing about, and find valuable to 
hear about. Your topic should be an issue of substance rather than some banal or 
trite topic. Make an effort to inform your audience about an area of general interest to 
the entire audience but also an area where they could stand to know more about.  

There is no point in informing your audience about an issue that they already know a 
great deal about or already agree with—no preaching to the congregation. Nor should 
your efforts be aimed at persuasion—you should be concerned with informing not con-
vincing.  

Be mindful of what the information means to your audience. Just because you think 
that an informative speech on rape is significant does not mean that your audience 
does, or even has to. The informer must supply the link to the audience as part of the 
speech. 

Although this is to be an informative speech, the line between information and per-
suasion is a thin one. At times convincing your audience that what they knew before 
(before you came to inform them) was false or misguided may be necessary.  

Although “information” may seem politically neutral, it is not. most information, has a 
political or ideological component. Information is the basis for knowledge, and knowl-
edge is the basis for many forms of power. Thus, information may and does constitute 
power. 

For example, when the federal government puts a ban on federally funded agencies 
preventing them from providing information concerning abortion to women they are 
hindering free choice by limiting information. Similarly, the teaching of religion in 
schools is prohibited because of the assumption that allowing any religion could limit 
the freedom of expression of other citizens. Information is not “politically neutral.” 

Issues such as “abortion” or “gun rights” are so emotionally charged that so called ef-
forts at “informing” are often doctrinaire persuasive efforts in disguise. Avoid issues 
that are so heavily charged that “honest” informing is not possible. And avoid issues 
on my List of Topics to Avoid. 

 

 
Requirements 
 
• Select a socially significant and intellectually challenging topic. 
• Link the issue to the audience’s beliefs, values, attitudes, etc. 
• Employ the principles of effective informational communication. 
• Meet the “criteria for effective speeches.” 
• Take a position and support it—don’t be “neutral.” 


